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HEALTH PRESERVATION AS BASIS
OF NATIONAL SOVEREIGNTY

“Nutrition and breathing are two of the most important functions of the body,
without which we cannot survive!” With this opening remark, Yulia Bordovskikh, a
former TV star of the NTV channel, who authored the best-selling book “Vitamin L
about a healthy lifestyle, kick-started the session “Features of National Nutrition:
Health Preservation as the Basis of Sovereignty” at the St. Petersburg International

Economic Forum (SPIEF 2026).

The subject is more than relevant, more than ever, and it
falls into the category of bread-and-butter issues of the day
or "Careful what you wish for,” or rather, be apprehensive of
your bad habits.

According to the World Health Organization (WHO),
17.9 million people pass away due to cardiovascular diseas-
es (CVD) every year. In Russia, CVD is the leading cause of
death. In 2022, this disease, in all its forms, claimed the lives
of 815,000 Russian citizens. Obesity has become a deadly af-
fliction: in 2025, about 36 million Russians — one in every four
—were diagnosed with obesity. The relationship between this
sad and alarming statistic and the quality of life is apparent.

“Traffic Light” code has become
a smart advisor

It was only natural that Anna Popova, the head of Rospo-
trebnadzor, was the first to be given the floor at the session.
The mandate of the Federal Service for Supervision of Consum-
er Rights Protection and Human Welfare embraces the issue of
healthy nutrition, including the organization of school meals
and ensuring the quality and safety of food products.

Anna Popova informed the audience that her department
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had carried out large-scale inspections of the food rations in
kindergartens and schools, as well as of the“food on the shop
shelves,” as well as surveys and laboratory tests, which cov-
ered almost every corner of the country.

“Now we have proper knowledge of the existing shortag-
es (of health food) in every region of the Russian Federation,’
said Anna Popova.“The country is very vast, and the food ra-
tion varies.” Based on the climate, national characteristics,
and traditions, Rospotrebnadzor experts have developed rec-
ommendations for shaping food composition, particularly in
organized groups of children.

“At the end of 2024, | wrote a letter to each governor with
recommendations tailored for each region, taking into ac-
count the existing deficit,” Anna Popova continued. — Many
of the top officials enacted these recommendations to work,
but some did not. Actually, this is the subject of our further
cooperation with the regions”

Based on the results of the probes and research held in
2025, Rospotrebnadzor developed 15 new recommendations
for correcting the diets of various population groups.

The tendency of the society to adopt the principles of a
“healthy lifestyle” (HLS) has become entrenched. In the sec-
ond stage of the All-Russian Health Quiz 2026, 1.1 million
people participated. According to the outcome of this quiz,
76.5% of respondents answered correctly to all questions re-
lated to recommended physical activity levels and healthy
eating standards. “A few years ago, only 60% of respondents
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answered correctly, but today, 76.5% of respondents provided
the exactly correct answer. This amounts to a positive trend,’
commented Anna Popova.

Rospotrebnadzor has also applied the method of digitali-
zation by launching the"Honest MARK" application. As soon
as you scan the marking QR-code, the food composition is
displayed according to the"Traffic Light” scale, where the col-
or (green, yellow, or red) on the product packaging indicates
the level of salt, sugar, and saturated fatty acids in accor-
dance with the daily-recommended intake.

“We currently have the strictest standards in the world
for the content of harmful substances, hormones, chemi-
cal elements, antibiotics, and microorganisms. We strictly
adhere to these standards,” emphasized Anna Popova. -
Here are the results of a joint project with Magnit (major
retail chain): over the past 4 years, the share of vegetables
bought by consumers, judging by the cash register, has in-
creased by 30%. The main thing is to teach people how to
opt for healthy food.”
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The info-Gypsies were shown the door

The idea of proper and healthy nutrition is gaining ground
among the people. This has led to an influx of advisers with
questionable expertise and ulterior motives. It's like the re-
turn of the con artists and preachers from the murky 1990s.
Asaresult, it's the responsibility of true medical professionals
to weed out the self-proclaimed prophets. The word “cut off”
was used by the Minister of Health, Mikhail Murashko, who
announced during the session that, starting from September
1, his order on the approval of the specialty "nutritionist” in
the nomenclature of positions for mid-level medical person-
nel will come into effect.

The Minister emphasized that dietary patterns are be-
coming a “long-term factor in health, demography, and the
economy.” According to statistics, 50% of Russians consume
confectionery products daily, and another 23% consume var-
ious types of sausages, leading to an excess of salt and sugar
in the body. As one of the consequences, there is a steady in-
crease in chronic non-communicable diseases.

The prevalence of obesity is becoming a serious headache,
including for the medical professionals, Mikhail Murashko not-
ed. Obesityisa burden on the cardiovascular system.The heart
is forced to pump more blood. In addition, it puts a strain on
the gastrointestinal tract and the nervous system as a whole.
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In addition, patients develop obstructive sleep apnea
(OSA), achroniccondition characterized by repeated episodes
of partial orcomplete cessation of breathing during sleep due
to the narrowing or collapse of the upper respiratory tract.
Furthermore, the development of obesity-hypoventilation
syndrome (OHS), also known as Pickwickian syndrome, leads
to the accumulation of fat in the cheeks, throat, and me-
chanical compression. As a result, the minister explained, “a
person constantly wakes up tired in the morning, feels sleepy
during the day, and the lack of oxygen exacerbates the course
of arrhythmias and much more”

In his list of “barriers to a healthy diet,” Dr. Murashko point-
ed out that “cheap calories are prevalent in the market, and
companies that promote these products often use sugar not
only to enhance the taste but also to extend the shelf life of
their products.” Stereotypes and the"deep-rooted belief” that
a well-fed life is necessarily sweet and fatty also serve as bar-
riers. The Minister called for “more attention to be paid to
family traditions and child-rearing, as the family is the prima-
ry source of basic habits”

Additional food for thought:

The new direction of scientific research and prevention of
illhealth is the biology of aging, based on the medicine of pre-
risks. This approach means that early changes in the body
are monitored before they develop into diseases. In practical
terms, this implies a constant monitoring system for making
timely decisions on the correction of... lifestyle, which organ-
ically includes recommendations for changing the diet, if it
turns into a source of health hazards.

Recall the idea formulated in the sth century BC by the an-
cient Greek physician Hippocrates, who had no idea that his
descendants would talk about “medicine of healthy longevi-
ty" "Let food be your medicine for the sake as medication not
becoming yourfood.”

Danger! A brutal bodybuilder
praises sausages

“Agricultural products, and the vast majority of them are
meant for food, are not intended to fill the country’s grana-
ries and report on another super-rich harvest,” said Oleg Ko-
biakov, Director of the FAO Liaison Office with the Russian
Federation. “They should be accessible to people and con-
sumed in a healthy and beneficial way.”

Itis no coincidence that the first FAO Director-General was
John Boyd Orr, a Scottish biologist and physician, who be-
came the head of FAO in1945. He was involved inissues relat-
ed to food security, hunger, and malnutrition (co-authoring
the study“Nutrition of the Population During War”), and was
awarded the Nobel Peace Prize in 1949.

There are various mechanisms in place to promote healthy
eating practices in both theory and practice. The FAO collab-
orates with the WHO on the Codex Alimentarius. Thisisa col-
lection of food standards, guidelines, norms, and regulations
created to protect consumer health and promote good trade
practices in the food industry.

JULY 2026



BM EVENTS I

The Codex Alimentarius was developed with the active par-
ticipation of experts from the Russian Federation. However,
Russian domestic standards for food safety are often more
stringent, if not more rigid, than those in many other countries.

Statistics both please and upset

According to a survey of 3,500 Russian citizens, approxi-
mately 17% of respondents, said Valery Fedorov, Director Gen-
eral of the VCIOM (Russian Public Opinion Research Center),
“to put it bluntly, say that in general they adhere to a healthy
diet — this is regardless of what they understand by this." In
the social group of Russians with a solid financial situation,
this share is twice as high — almost 31%. However, according
to the opinionics expert, “overcoming the barrier of economic
inequality does not automatically lead to achangein people’s
eating habits”

One of the reasons is that the information field on healthy
eating is like a marketplace, where everyone is shouting and
interrupting each other, Valery Fedorov lamented. “God only
knows what ends up in people’s heads. You can trust blog-
gers, coaches, and search for information yourself, but there
is no clear, concise, and understandable framework for new
information.”

“Itis encouraging that 86% of Russians, according to other
surveys, say that they strive to follow healthy eating habits,’
said Maxim Protasov, head of Roskachestvo (National quality
system of Russia)."Itis clear that striving does not necessarily
mean following. However, the fact that this desire exists is
a positive development. Now, it is important to convert this
desire into reality as much as possible." The benefits are obvi-
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ous, as analysts have established that productivity increases
by 20% to 25% in this case. However, the survey results are
disappointing: 29% of Russians do not know the rational con-
sumption norms and are “extremely far” from following the
principles of a healthy lifestyle.

During the session“Features of National Nutrition: Health
Preservation as the Basis of Sovereignty”, along with an opti-
mistic assessment of the emerging trend towards improving
the mental leaning of fellow citizens and their daily habits,
authoritative and distinguished debaters stated:"Despite the
obvious value of a healthy lifestyle, traditional approaches to
shaping responsible behavior, including those based on pro-
hibitive measures, do not always lead to sustainable results.”

As a result, “a significant part of the population, even re-
alizing the benefits of a healthy lifestyle, does not change
established behavioral patterns.” An English idiom comes to
mind:"Old habits die hard".

Taking into account the delicate balance of positive trends
and negative practices, the final chord could be the key mes-
sage in Mikhail Murashko'’s speech, explaining the challeng-
es we face and the goals we should strive for: “The strategic
outcome of our joint efforts should be the strengthening of
the nation’s health, the extension of active longevity, and the
enhancement of demographic potential”

Vadim VIKHROV
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WEDDING
BUSTLE

Wedding tourism in Russia today is becoming a prominent
part of the experience economy. It is no longer just about
choosing a beautiful venue for the celebration, but rather a
complete itinerary that combines travel, culture, gastrono-
my, service, and the couple’s personal story. For the regions,
a wedding becomes an opportunity to reveal their identity
through traditions, natural landscapes, historical estates,
local cuisine, and crafts. For the tourism industry, this is a
promising sector capable of attracting guests, developing
small and medium-sized businesses, and creating new rea-
sons for interregional interest.

Moscow holds a special place in this system. The capital
serves as a showcase for modern wedding formats and, at
the same time, acts as a magnet for couples from all over the
country. Here, the formal ceremony can take placein a classic
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wedding palace, a historic estate, a museum space, a park,
an observation deck, oranothericonic city location. This vari-
ety of choices turns the wedding into part of a grand Moscow
itinerary, where it is not just the date and location that mat-
ter, but the very atmosphere of the city.

Moscow proudly hosted the 3rd All-Russian Wedding
Festival “Russia. Connecting Hearts” on July 8—9, 2026, in
celebration of the Day of Family, Love, and Fidelity. The
National Center RUSSIA serves as a platform that high-
lights weddings as a key element of the nation’s cultural
and tourism appeal. By bringing together couples from
various regions, industry experts, and visitors, the festi-
val demonstrates that a family’s history can start with a
trip, making the wedding itself an exciting way to redis-
cover Russia. [
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In July 2026, the National Center RUSSIA in Moscow hosted the Il All-Russian Wed-
ding Festival, “Russia. Connecting Hearts". Every year, this celebration for newlyweds
serves as a platform to bring together couples from all regions of the Russian Federa-
tion. In her interview to BM.Moscow Foresight, Anastasia Zvyagina, Deputy Director
General of the National Center RUSSIA, shared how original traditions are born at the
festival, wedding fashion trends are set, and the most unbelievable dreams come true.

Could you please tell us, who initiated the Wedding Festival
and when was it launched?

The concept for the All-Russian Wedding Festival was con-
ceived during the “Russia” International Exhibition and Forum
in 2024. As you are aware, this event showcases our nation’s
greatest achievements. It was at this exhibition on January 23,
2024, that President Vladimir Putin officially launched the Year
of the Family, inspiring our idea for the wedding festival.

As our president once said: “The family in Russia has been
and remains the highest value.” This is about family traditions
passed down from generation to generation, about love for
children and respect for elders, and about the value of love be-
tween a man and a woman. And so, we decided that we abso-
lutely need a festival where Russian family values can be show-
cased in all their glory.
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And what occasion could be more perfect for this? A
wedding, of course—a celebration that not only unites
hearts but also highlights the harmony of family traditions
and truly shapes the future, as new generations are born
into these families.

What is the core concept of the festival?

The main idea of the festival is to unite hearts and cultures.
Imagine this: more than 190 nations live in Russia, each with
its own folklore, cuisine, and traditions, but no matter which
nation you choose—family is the most important value for ev-
eryone. Family is what unites Russia.

The All-Russian Family Hearth “"Heart of Russia” became the
symbol of this unity. It was lit in 2024 at the “Russia” exhibition
during the "Kin — Beloved” Forum.
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The fire for the hearth was brought from Murom—the birth-
place of Saints Peter and Fevronia, who are revered as the pa-
tron saints of family and marriage. From Moscow, sparks of
this family hearth were carried across different corners of our
country, the “family of families’, by planes and trains in just a
few short months.

Passing a spark from the All-Russian Family Hearth to young
couples is one of the warmest traditions of the wedding festi-
val. The newlyweds receive this relic from the hands of couples
who were married at previous festivals. In this way, the past in-
tertwines with the future, wisdom is passed down, and a close-
knit community of Russian families is born.

You know, passing the flame is a very moving moment for
the bride and groom. | remember the newlyweds from North
Ossetia, Anastasiya and Khetag Gozoeyv, sharing how incredibly
nervous they were when receiving the flame of the All-Russian
Family Hearth. And this is despite the fact that they both have
amazing self-control: Nastya is a certified rescue worker, and
Khetag is an EMERCOM junior sergeant.

And so many married couples want to come back to our fes-
tival to pass on a piece of the hearth fire to the newlyweds! The
festival's atmosphere never lets you go because every single
moment here is filled with warmth, meaning, and connection.

I know that in many established families, the flame of the
family hearth is lit during wedding anniversaries. A year or
two later, couples send us photos from these events, and
we can see that our fire is still burning and our couples are
deeply in love.

In your opinion, what makes the festival so appealing to cou-
ples today?

Personally, | think it's because of the unforgettable festive
atmosphere. After all, a wedding is a perfect reason for a cou-
ple to be the center of attention. The very opportunity to say
"l do” to each other at the National Center RUSSIA is a truly
amazing experience.

You know, last year at the Il All-Russian Wedding Festival,
Dmitry and Tatyana Dronova from Kaluga got married. They are
a beautiful, mature couple and parents of three children. And
this year, their son Vyacheslav will come to us with his fiancée,
Anastasia. The young man was among the guests at last year's
festival and was so touched by the warm, festive atmosphere
that he also wanted to have his wedding at the National Center
RUSSIA. By the way, Vyacheslav and Anastasia’s application was
the very first one this year.
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This is how the continuity of wedding traditions is born. Per-
haps, years from now, the third generation of the Dronov family
will join our festival too.

Our festival is not limited to the official ceremony alone. Cou-
ples travel to us from all across the country, and many have nev-
er visited the capital before. That is why we aim to show them
the best of Moscow: we host river boat cruises, organize a fes-
tive parade, and arrange themed tours along with professional
photo shoots. For two whole days, our stages come alive with
incredible concerts and performances. Over the years, dozens
of celebrities and public figures have taken to the stage to share
their congratulations and words of wisdom with the newlyweds.

We've even had real miracles happen! For instance, at the |l
All-Russian Wedding Festival, we hosted the wedding of Diana
Doonova and Aleksandr Vasilkovsky from the Krasnoyarsk Re-
gion. The bride had a dream: she wanted her brother, who is
serving in the special military operation zone, to be by her side
on this important day. And right on their wedding day, the SMO
hero Valery Doonov walked up onto the stage to congratulate
his sister and all the newlyweds. The decision to grant the sol-
dier a short-term leave was made personally by Vladimir Putin.
The entire massive hall shared the bride's joy—it was deeply
moving, sincere, and brought everyone to tears.

Anastasia, who is the organizer of the All-Russian Wedding
Festival?

The National Center RUSSIA is organizing the festival in part-
nership with the Government of Moscow and the Moscow Civil
Registry Office (ZAGS)..

From the very beginning, the city’s leadership supported our
idea and fully threw their weight behind the project. We are tru-
ly grateful for their immense support!

In the first year of the festival, the Moscow Government
helped us organize a large-scale wedding ceremony and a
concert program. And they still help us to this day: just look at
how beautiful the couples’ registration ceremony is, and how
sensitive and attentive the registrars are. It is no wonder that this
holiday inspires lovers all across the country.

We have heard stories from participants dozens of times
where the decision to come to the festival was made after
watching a video of a wedding ceremony organized with the
support of the Moscow Government and the Moscow Civil
Registry Office.

| would also like to highlight our partnership with the World
Trade Center Moscow (WTC), our closest neighbor. This col-
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laboration not only guarantees project participants convenient
accommodation at the WTC hotels but also grants them ac-
cess to a full range of on-site amenities—from cafes and restau-
rants to a beauty salon and flower delivery services. This makes
the project more self-contained and comfortable for couples,
saving them from the hassle of looking for additional services
elsewhere. At the same time, it allows us as organizers to offer
convenient event-related solutions right next to our venue.

The festival is being held for the third time this year. What has
it managed to achieve over these years?

Our greatest achievement is hundreds of new families. Over
the past three years, we have united so many couples in mar-
riage that we can say with absolute certainty: the National Cen-
ter RUSSIA truly brings hearts together. Moreover, at our festi-
val, love literally knows no borders — this year, for the first time,
interethnic and international couples said “| do” to each other
at the National Center RUSSIA. It is wonderful to see that Russia
is a center of attraction for everyone who believes in love and
respects traditional values.

Intoday’s rapidly changing world, traditions serve as a stead-
fast foundation rather than a mere memory of the past. They
unite generations, safeguard core values, and reinforce the
timeless importance of love, family, and fidelity. Consequently,
in 2025, it was decided to establish the festival as an annual
event dedicated to the Day of Family, Love, and Fidelity.

The scale of the event has expanded significantly, featuring
a more diverse program, a broader lineup of speakers, and new
activities.

For some, the journey to marriage began right within the
walls of the National Center RUSSIA. At the opening of the
branch in the Primorsky Krai, Anastasia Borodina, a Muscovite,
served as the host. She admired the beauty of the Wedding
Festival, and her boyfriend, Artem Azarov, took it as a hint and
proposed to her.

Artem is an artist and songwriter. At the Il All-Russian Wed-
ding Festival, he conducted a choir of young husbands, who
ultimately inspired him not to delay his marriage proposal. And
this year, they got married at our festival.

We are truly delighted that the families formed at our festival
stay in touch with us. Many of them already have children—and
this is perhaps the most joyful outcome of all.

We know that young parents are creating their own family
traditions. For instance, after the birth of their baby, Timur
and Elizabeth Badmaev from the Republic of Buryatia visit
their ancestral village, where their grandparents grew up, ev-
ery year on International Children’s Day. They firmly believe
in the importance of instilling a love for one’s homeland and
roots in their child.

Many couples share that they will definitely tell their children
about their wedding at the National Center RUSSIA, as it is an
unforgettable moment in their family history.

Could you share with our readers how to become a participant
in the festival?

To participate in the festival, you need to fill out an application
on the website of the National Center RUSSIA. We have no restric-
tions regarding profession, nationality, religion, or citizenship. And
let me emphasize that all of this is completely free of charge.
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They say you need to make a traditional folk costume to take
part in the festival...

Our festival reflects the unity of various cultures, so we wel-
come the desire of future newlyweds to get married in national
costumes—the attire worn by their ancestors. However, this is
not a mandatory condition for participation. That said, | must
note that the couples gladly embrace our suggestion to add a
touch of tradition to their wedding looks. They understand that
it is not only beautiful but also awakens pride in their roots and
their country.

At the 1st All-Russian Wedding Festival, Catherine and Nikita
from Crimea tied the knot. The bride wore a burgundy sarafan
and a magnificent kokoshnik, while the groom wore a white
shirt with bright trim. Their matching look turned out so beau-
tiful that visitors at VDNH stopped the couple several times just
to take a photo with them.

Itis not necessary to sew a wedding suit in the national style
with museum precision — many couples masterfully use indi-
vidual elements of national culture.

At the II All-Russian Wedding Festival, photographers were
literally spellbound by the newlyweds from Yakutia: the bride,
Kira-Lynn, wore a dress resembling a traditional Yakut khaladay,
with a horsehair tassel at her belt, while the groom wore a tradi-
tional Russian shirt. Here you have contrast, harmony, and the
union of two different cultures.

e ..

In 2026, 186 couples took part in the wedding festival, 150 of whom got married at the National
Centre RUSSIA in Moscow.
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What role does the festival’s educational program play?

The educational program is highly diverse, but its core mis-
sion is to showcase the family as a top priority and a space for
passing down traditions, values, and life experiences.

Our speakers included historians, journalists, psychologists,
stylists, beauty experts, wedding agency directors, and other spe-
cialists. During lectures and workshops, participants discussed
how to become successful parents, maintain strong family re-
lationships, and prepare for a wedding. They also talked about
which books are a must-read for future and current parents.

A special focus was placed on the history of weddings and
ancient traditions. This is truly fascinating, as a wedding is also
a cultural phenomenon with a rich past. The culinary program
introduced guests to ceremonial wedding dishes from different
cultures. As it turns out, cooking can be more than just an en-
gaging process with a delicious result—it can also be a journey
into family traditions.

In this way, the conversation about weddings and family ex-
panded to bring different cultures together, which is especially
important during the Year of Unity among the Peoples of Russia.

How else was the spirit of unity expressed at the festival?

One of the oldest wedding traditions is the first dance. We
offered our own interpretation of this custom and invited the
newlyweds to join a round dance, known as a khorovod. Our
musical and choreographic parable, “Khorovod. Wedding,”
turned out to be perhaps the largest wedding round dance in
history. Newlyweds, their relatives, guests, and basically all fes-
tival visitors in the hall held hands. People simply held hands,
formed a circle, and began to move to the dance!

| believe that at the Il All-Russian Wedding Festival, we laid the
foundation for another tradition. Along with the passing of the fam-
ily hearth fire, it will surely become an essential part of the festival.
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Itis important to note that “"Khorovod. Wedding” is part of the
Russian DNA and a key element of our country’s cultural code.
This is an amazing dance with no soloists or background danc-
ers. Everyone is equally important, because if anyone lets go
of a hand, the chain breaks. That is why “Khorovod. Wedding”
is a symbol of unity, strong bonds, and the readiness to lend a
helping hand. Our dance showed that these qualities are not
forgotten and remain deeply important to the Russian people.

Is a festival an event only for couples?

Our wedding festival welcomes everyone who shares family
values or is interested in wedding traditions. Join us for inspira-
tion, insights, great examples, and a festive atmosphere!

Everyone is welcome to participate in our educational pro-
gram and join the workshops. And, of course, our “Khorovod.
Wedding” will gladly welcome everyone into its circle!

What do you consider to be the most important outcomes of
the Ill All-Russian Wedding Festival?

For the first time, wedding ceremonies took place not only in
Moscow, but also at the branches of the National Center RUS-
SIA in the Primorsky and Krasnoyarsk Regions and the Khan-
ty-Mansi Autonomous Okrug — Yugra. We hosted dozens of
educational events. As for how many couples we inspired to tie
the knot next year, we will find out once the new application
window opens. This year, 186 couples took part in the All-Rus-
sian Wedding Festival, 150 of whom got married at the National
Centre RUSSIA in Moscow.

Anastasia, what is your vision for the festival in the future?

In a few years, our celebration may expand to even more
regions. Every year, we expect to see a growing number of for-
eign and international couples. Russia naturally attracts every-
one who shares traditional values, and our festival is truly one
of a kind in the world.

Without a doubt, the future will bring new formats, tradi-
tions, and stories to the festival, and the families created here
will become a reliable pillar of the country.

Yet, one thing will remain unchanged: the All-Russian Wed-
ding Festival is a unique opportunity to hold a wedding in the
very heart of the country, at the National Center RUSSIA. It is a
chance to immerse yourself in the traditions of various cultures,
get advice from wedding industry experts, and become part of
a grand celebration of love and culture. L7
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Yulia Anderson:

“"WTC IS A TOP-100

BEST RUSSIAN
WEDDING VENUE"

Is it true that despite old superstitions, May remains the most
popular month for weddings? Could you share your statistics on this?
Recently, Moscow Deputy Mayor Anastasia Rakova an-
nounced that city registry offices received around 40,000 mar-
riage applications for the period from May to September this
year. Out of these, more than 12,000 couples chose June.

In 2025, during the peak season from May to September, WTC
Wedding hosted 144 weddings. This accounted for more than
60% of all celebrations held within the project throughout the year.

My 10 years of experience working in the Wedding Project
shows that June to September is the perfect time for weddings,
including outdoor ones, because of: warm weather, long day-
light hours and, in our case, the wonderful chance to celebrate
in a beautiful, picturesque location right in the center of Moscow.

That being said, | wouldn't discourage future newlyweds from
having their wedding in, say, October or February. Celebrat-
ing the wedding during the off-season or on unpopular dates
(like weekdays) allows the couple to significantly optimize their
wedding budget. Many vendors are willing to offer more flexible
terms, and there is also a good chance of booking your dream
photographer, videographer, host, or cover band. We are no ex-
ception, and we are also preparing special offers for newlyweds.

Many media outlets have repeatedly claimed that the wedding

industry is currently “stalling” that the number of marriages is
steadily declining and many couples prefer to live together with-
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out marriage registration. What do you think influences the wed-
ding industry, and do you see a slowdown in growth rates?

If you recall, the demand for weddings spiked sharply to-
ward the end of 2020, and Moscow saw an increase in the
number of registered marriages. In 2022, the wedding industry
experienced some turbulence again. After that, | can note that
a gradual growth began in 2023, while 2024 and 2025 became
record years for us in terms of revenue and the number of wed-
dings. Overall, this trend also correlated with the demand for
corporate events in Moscow.

| can proudly say that WTC Wedding hosts about 250 wed-
dings a year. This year, we can feel a slowdown in growth rates,
but it is still too early to draw conclusions since the season has
just begun.

250 weddings per year is quite a lot! Please, tell us more about
the project.

For weddings, we offer 8 unique venues suitable for both
events in a small family circle and grand celebrations, accom-
modating from 10 to 700 guests. The hallmark of our Wedding
Project is its seamless logistics everything you need for your
wedding is right here in one complex. And, of course, our loca-
tion offers truly stunning views.

We are situated in a picturesque spot on an embankment of
the Moscow River, right next to Krasnaya Presnya Park a true oa-
sis among the skyscrapers. Our panoramic windows open up to
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breathtaking views: on one side, you can see the heart of the
capital with New Arbat and the iconic Stalin-era skyscrapers, and
on the other, the futuristic Moscow-City business district.

You can host your wedding in one of our beautiful halls,
enjoy a photoshoot around the historic grounds of the World
Trade Center Moscow (WTC), and then spend the night in a
room at the five-star Plaza Garden Moscow WTC hotel, where
your guests can also be comfortably accommodated. Addi-
tionally, our spacious parking lot for 2,000 cars is a true luxu-
ry for the center of Moscow. This ultimate convenience saves
your time, reduces transport costs, and most importantly keeps
your wedding planning completely stress-free.

It is well known that summer brings a higher demand for out-
door weddings. What options do you have for couples?

During the summer season, our ultimate flagship is the
Summer Veranda, which completely transforms with just one
click. The roof and walls open up fully, allowing guests to enjoy
the outdoor celebrations. It is one of the top wedding venues in
Moscow and an ideal spot for an outdoor wedding ceremony.

The wedding season is in full swing in Russia. Pairs are gradu-
ally starting to plan their celebrations and look for venue options.
However, experts are already talking about a new trend for 2026 -
newlyweds opting out of lavish celebrations in favor of small
weddings. Is this actually true?

One can probably agree that more and more couples are
ditching large-scale celebrations in favor of small events. By the
way, this is happening not only in Russia; it is a global trend. And
itis not a new one, either. This tendency has been persisting for
several years now.

12 BM MOSCOW FORESIGHT

One of the owners of a major wedding agency once said: “l am
often asked, how much can a modern wedding cost? Exactly as
much, I reply, as you are willing to spend on it!” Do these words
align with the WTC Wedding philosophy?

In my view, emotions are what matter most! The couple
themselves decides whether it will be a lavish celebration or
a wedding dinner surrounded by their closest loved ones. Af-
ter all, you'd like to believe that such a holiday is planned only
once, while the emotions and impressions last a lifetime.

Speaking in broad strokes, the budget can be distributed
roughly in this ratio: 35% for the menu and venue, 35% for decor
and lighting equipment, and 35% for the entertainment program.

Wﬂi'ra
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As for the cost of a celebration at our venues, the choice of the hall
and the banquet part varies depending on the number of guests.
All other expenses depend on the format of the event, as well as
the wishes and possibilities of the couple. Once the format is clear,
the percentage ratio may shift toward one item or another.

In 2025-2026, a significant increase in prices has indeed
been observed across the market. This price growth is sys-
temic: the costs of food, alcohol, and contractor services have
risen, and these expenses continue to be indexed annually.
However, | would like to emphasize once again that during the
off-season, you can host a celebration on very favorable terms.

Now we are really curious about the team behind these record
results ...

The project involves a whole team that is constantly grow-
ing, participating in industry events, and winning awards. We
are ranked among the TOP 100 Best Venues in Russia, we were
finalists in the Wedding Awards for "Best Venue for Large-Scale
Events,” and winners of the White Wedding Awards for "Best
Venue for Grand-Scale Events.

We treat all our couples with warmth and care. Our banquet
managers support them throughout the entire project, and on the
day of the event, the head waiter step in to coordinate the team s
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work, monitor the food service, keep everything on schedule, and
help the couple and their guests have an unforgettable day.

The brand chef of WTC Moscow, Mikhail Kuznetsov, de-
scribes his culinary style as "Moscow Fusion,” which combines
different cuisines from around the world. He strives to constantly
discover new things in global culinary arts and inspiring his team
with exciting ideas and passing on his experience. At WTC Wed-
ding, we offer more than 5 ready-made set menus for the couple
to taste. Upon request, the chef himself is ready to design a cus-
tom menu tailored to the couple’s preferences.

The cakes by the WTC Moscow pastry chef, Denis Sher-
bak, and his team deserve special attention. Passionate
about their craft, they stay on top of the latest trends and are
ready to bring any culinary masterpiece to life based on the
couple's sketches.

Yulia, what are you particularly proud of in the WTC Wedding
project?

I am so glad that our WTC Wedding project has grown so
much over the last few years, and this is all thanks to our large,
dedicated team. We help create not just events, but memories

that last a lifetime! 11
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“ ArtemKind:
“THE WEDDING AWARDS REVEAL THE TOP

TALENTS IN THE R

SSIAN WEDDING INDUSTRY"

The WHITE Wedding Awards is one of the most prestigious international wedding ac-
colades. Every year in Russia, it honors the most successful companies, venues, and
individual professionals in the wedding organization industry who demonstrate out-
standing results in bringing their projects to life. In 2024 and 2025, the Award was pre-
sented to the World Trade Center Moscow wedding project (WTC Wedding). Artem
Kind, the founder and CEO of the WHITE Wedding Awards in Russia, shared insights
on this and much more in an interview to BM Moscow Foresight.

In 1995, you graduated from the Institute of Asian and African
Studies and worked in the advertising and publishing business.
How did it happen that you linked your future career with the
wedding industry?

| ended up in the glossy magazine industry almost by acci-
dent. As a recent MSU graduate, | was invited to work in the ad-
vertising department of Hachette Filipacchi Press. At the time,
they were forming the very first team for the Russian edition of
ELLE magazine, which covers fashion, beauty, and lifestyle. It
seemed like an interesting and promising venture to me. So, the
journalistic and commercial experience | gained at the company
is likely what shaped my future path.

After a while, | received an invitation to head the commercial
department of the Russian edition of the French magazine L'Offi-
ciel. Later, | managed the launch of TopGear magazine in Russia,
as well as the TopGear television show on the NTV channel.

Other important and exciting projects for me in Russia includ-
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ed the Russian version of the weekly magazine Sportweek, which
is published in ltaly as a weekly supplement to the La Gazzetta
dello Sport newspaper, as well as the men’s magazine MAX, pub-
lished by the leading Italian media group RCS Media Group.

My acquaintance, a publisher, introduced me to the wedding
industry. Some time ago, he launched the Wedding magazine,
but according to him, he lacked both the time and energy to fully
commit to it.

Since | had already gained plenty of experience launching
and promoting new magazine projects, the prospect of lifting up
another glossy publication did not scare me. To promote it suc-
cessfully and confidently on the Russian market at that time, we
needed a main, licensed project that could serve as a ‘locomo-
tive' for this new direction in the publishing business. That role
went to the highly respected magazine Collezioni (‘Collections’).
In Italy, this publication consists of thematic fashion catalogs that
are very popular among international buyers.
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As a result, we launched the Russian version of Collezioni and
built a professional and creative team. | consider this to be my
achievement.

As for the wedding theme, it has always interested me. | un-
derstood for myself that people will always get married. More
than 1,5 million weddings take place in Russia every year. In ad-
dition, a wedding will always be associated with one of the most
important events in a person’s life. When a young couple starts
preparing for the celebration, they have a desire to make it bright
and unforgettable.

Of course, the whole spectrum of wedding industry services
including the bridal gown, the groom’s suit, or, say, the hotel, de-
cor, and flowers—can easily be found on social media if you dig
around. However, a magazine is a premium and selective story. It
represents a different level of journalism, reputation, and trust, not
to mention that it is simply convenient to hold a beautiful, well-il-
lustrated publication featuring the very best for a wedding. And if
there is a specialized magazine on the market, there is no need
to waste time browsing through hundreds of wedding websites.

Taking on the wedding theme, | understood perfectly well
from the very beginning that all the participants of the celebra-
tion—wedding agencies, future newlyweds, and invited guests—
are the real target audience for a wedding magazine.

Looking back, Artem, could you tell us when the thought of
starting your own wedding project first crossed your mind?

Since 2010, | had worked as the Managing Partner of Indo-
chine Media Pte Ltd, which published Robb Report magazine in
Singapore, Vietnam, Malaysia, and Thailand. Although my career
there was thriving, | decided to return to Russia. | developed
a plan to launch a new, independent project by securing a li-
censing agreement—just as | had done before—with one of the
world’s most prestigious bridal publications, the Italian magazine
WHITE Sposa (White Bride).
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Within just a year, my team and | successfully launched the
publishing project in Russia. Today, alongside WHITE Sposa Rus-
sia magazine, our company'’s portfolio features the annual in-
ternational bridal industry awards, the WHITE Wedding Awards,
as well as the WHITE Wedding & Event Travel Fair—an exhibition
showcasing the finest hotels and venues for weddings, private
functions, and corporate events.

So, this means you are publishing your third top wedding mag-
azine in Russia?

| am the only person in Russia to have launched three wedding
magazines - Wedding, Collezioni Sposa and WHITE Sposa Russia.

When you established the Awards in 2013, what were your pri-
mary goals?

The core goals of the award remain the same to this day:
to identify, on a competitive basis, the best companies and top
professionals in the wedding products and services sector who
demonstrated leadership over the past year and set high stan-
dards for other market participants to follow.

Furthermore, from the very beginning, | set strategic objec-
tives: to unite the professional community, raise the quality of
wedding services, and, ultimately, shape a new wedding cul-
ture in Russia.

As | envisioned it, the award should present the Russian wed-
ding market to the global community and identify leaders of the
wedding industry in more than 40 different categories of the
WHITE Wedding Awards.

In your opinion, how relevant is the WHITE Wedding Awards
to industry professionals today?

In the wedding industry, you cannot just be a talented genius
hiding in the shadows. You must speak up and loudly showcase
yourself, your projects, and the strengths of your business, or

The results, the announcement of the 2025 finalists, and the award cer-
emony took place on March 23, 2026, at the La'Pino Hall complex on
Rublyovka. More than 400 guests attended this grand celebration.
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else no one will ever know you exist. Your talent will simply re-
main unfulfilled.

The WHITE Wedding Awards is one of the best ways to dis-
play your achievements, receive an honest evaluation from a
professional jury, and make a name for yourself in both the Rus-
sian and international markets.

You call your Award international, probably because Italians
participated in its organization?

To begin with, the Award was established by the wedding
magazine WHITE Sposa Russia together with the magazine
WHITE Sposa lItaly.

The idea of creating the WHITE Wedding Awards in Russia
was proposed by my ltalian partners from the company NewCo
SPA. And | thought it was a wonderful idea! Especially since they
don't have such a project in Italy!

The fact is, the ltalians realized the massive potential of the
Russian wedding market a long time ago. In any case, to begin
with, they helped me form an international jury, to this day, this
jury includes masters of the global wedding industry. Among
them are Enzo Miccio, an Italian TV star and one of the most fa-
mous decorators and wedding dress designers in Europe; Carlo
Pignatelli, a legendary lItalian fashion designer who revolution-
ized wedding and evening fashion; Elisabetta Polignano, a wed-
ding dress designer popular across Europe, and many others.

The Russian side of the jury is represented by the top tier of
the wedding elite. These include Gennady Samokhin, one of the
most famous decorators in Russia; Ksenia Afanasieva, the found-
er and owner of Wedding Residence, the largest wedding agen-
cy in our country; and Yulia Zholya, President of the National As-
sociation of Event Organizers.

o
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In addition, the jury features owners of major international
wedding agencies. At the same time, the panel of the WHITE
Wedding Awards judges is updated every year.

Returning to your question, | would like to note that foreign
wedding agencies and individual professionals from the wed-
ding industry also compete for the award. The number of con-
tenders grows with every passing year.

Artem, do you mean to say that, despite the sanctions imposed
on Russia by the West, representatives of the European wedding
business are not afraid to come to Moscow for the WHITE Wed-
ding Awards ceremony?

It is no secret that after February 2022, no representatives of
the Western wedding industry actually left Russia, despite pres-
sure and threats from Western authorities, and they have no in-
tention of leaving today. Even if some foreign brands did leave
the country, | assure you they are now just waiting for the right
political moment to return as soon as possible.

In fact, ltalian professionals openly declare their participation
as jury members for the WHITE Wedding Awards. Meanwhile,
with the support of our partners, we are successfully promoting
the Awards in international markets.

What are the main stages of the competition that you can
highlight??

It all begins with wedding agencies emailing presentations of
their projects, along with video attachments, to the jury mem-
bers. The accompanying documents usually include a financial
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report on the wedding expenses, the venue location, the scale of
the decor, the project concept, the bride and groom's attire, and
the guest count. We keep these presentations strictly confiden-
tial, meaning only the jury members can view them.

Afterward, all presentations must be deleted. This is because
some projects, for various reasons, are under an NDA (Non-Dis-
closure Agreement) and cannot be shown to the public.

Based on the evaluation of the submitted projects, the jury
creates a short-list and then a list of finalists competing for the
Award in each of the 45 categories.

The results of the competition and information about the fi-
nalists and winners are posted on the official WHITE Wedding
Awards website.

As part of the 2025 Awards, applications for photographers,
videographers, hosts, stylists, confectioners, DJs, and cover
bands were accepted from August 1 to February 15, 2026.

The final results, the announcement of the 2025 finalists, and
the award ceremony took place on March 23, 2026, at the La'Pi-
no Hall complex on Rublyovka. More than 400 guests attended
this grand celebration.

by

The WTC Wedding project by the World Trade Center Moscow
has received several prestigious wedding industry awards in re-
cent years. What made them stand out from their competitors?

As a reminder, in 2025, the WTC Moscow Wedding Project
received the well-deserved Top100 Awards 2025 in the category
of “Best Urban and Suburban Locations, Hotels, and Restaurants
for Weddings, Events, and Private Functions”.

Following the voting process, WTC Wedding was named one
of the top 100 best venues in Russia. The jury evaluated the nom-
inees based on four key criteria: infrastructure, concept, service,
and overall impression.

A year earlier, the WTC Wedding project won the award for
“Best Wedding Location in Moscow"”.

A key advantage of the WTC Wedding Project locations is the
ability to organize everything you need for a wedding under one
roof: panoramic and intimate halls, a summer veranda perfect
for an on-site wedding ceremony, banquet services, rooms for
the newlyweds and guests at the five-star Plaza Garden Mos-
cow WTC hotel, and ample parking. Of course, the famous in-
teriors and stunning views from the WTC windows—overlooking
Novy Arbat, Moscow City, the Moscow River embankment, and
Krasnaya Presnya Park—also play a major role in creating perfect
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photo backdrops. There are simply no other venues in Russia
with this complete range of possibilities.

We all understand that the Russian capital offers many wed-
ding venues today, especially for smaller, more intimate gath-
erings. However, when it comes to truly large-scale events, the
options are actually quite limited. For a wedding with 500 or
700 guests, you genuinely won't find a better venue than the
World Trade Center Moscow.

As you know, the winner is the nominee who receives the high-
est number of points from the jury's vote. In the final, they are
awarded the "WHITE Wedding Awards” statuette. Is there really
no cash prize for the winners?

It is not about the money at all, but about the prestige of the
Award itself. It is not for nothing that it is often called the “Wed-
ding Oscar”.

If, for example, | had the opportunity to participate in an inter-
national competition, and | made it to the finals or even became
the winner, | would be proud that independent international ex-
perts recognized me as the best in a certain category.

The participants of our competition get an opportunity to
make a name for themselves and showcase their creative work
to major agencies, whose representatives may be sitting on the
jury. All of them are looking for new talent, and the brightest par-
ticipants will not go unnoticed.

The WHITE Wedding Awards statuette is a commemorative
prize presented to the winner of each category at the interna-
tional wedding industry awards. Finalists also receive beautiful
certificates signed by all members of the international jury.

Hosting the finalists’ award ceremony is both a huge plea-
sure and a massive emotional and financial challenge for me.
Why? Because once a year, | bring together highly profession-
al, vibrant, and talented people, and | have to maintain my own
standards and the high prestige of the WHITE Wedding Awards.

Artem, what can you say about the future of the wedding
market in Russia?

Our market has colossal potential. In this regard, everything
is going just wonderfully in Russia! At some point, ultra-wealthy
clients with huge budgets started entering the wedding market.
This created very fierce competition in the professional com-
munity, which, as it should, began to drive the wedding market
forward. This competition basically forces agencies to create in-
credibly high-quality wedding projects.

My Italian partners, who monitor the wedding market, recent-
ly told me: “The Russian market today is the best in the world.
You have the most highly qualified agencies, and your vendors
are top-level professionals!”

But even without the Italians, | can tell you that we have tru-
ly outpaced absolutely all competitors in Europe and Asia! This
is because wedding planning in Russia is a whole industry. It is
no surprise that our vendors are constantly invited to countries
in the Middle East and Southeast Asia. Yet, compared to Russia,
those places have much larger wedding budgets. On the other
hand, our level of organization and quality of service are much
higher and more affordable.

| am happy to be in the epicenter of the global wedding busi-
ness and to experience its real boom right alongside you.

Ivan Pekhov
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MEDTECH COMPANIES RECEIVE
APPROXIMATELY 5 BILLION
RUBLES IN PREFERENTIAL
FINANCING

25 small medical technology companies received financial
support totaling 5 billion rubles. The preferential financing
was provided to manufacturers of modern medicines to treat
oncology and diabetes, blood glucose monitoring equip-
ment, as well as companies developing bionic prostheses
and neural platforms. This was reported by the press service
of the SME Corporation.

The funds have been allocated by the SME Corporation and
the Ministry of Economic Development of the Russian Federa-
tion since 2022 as part of a special financing program.

Since the program’s launch, 25 medtech companies have
received 4.9 billion rubles in preferential financing, as stated
by Alexander Isaevich, CEO of the SME Corporation. According
to Isaevich, medical development is critically important and
requires targeted support measures, as it directly impacts the
provision of vital medications that are currently in no way infe-
rior to their foreign counterparts.

Small technology companies can receive financing from
the SME Corporation and the Russian Ministry of Economic
Development at SME Bank on preferential terms—at a“key mi-
nus 7" rate, which currently stands at an APR of 7.25%. Since
2022, more than 400 small businesses have received preferen-
tial loans in monetary terms, with the total amount of loans
reaching 65.7 billion rubles.

RUSSIAN TRADE MISSION: INCREASED TRADE WITH INDIA
OPENS NEW BUSINESS PROSPECTS

The steadily growing trade turnover between Russia and In-
dia assists in expanding cooperation, particularly between small
and medium-sized enterprises (SMEs) in the two countries. In
2020-2021, trade between Russia and Indiaamounted to approx-
imately $14 billion, and today it exceeds $70 billion. This was an-
nounced by Evgeny Griva, Deputy Trade Commissioner of Russia
inIndia, ata forum on SME development organized by the Indian
Global Trade and Technology Council in New Delhi.

According to him, the goal is to increase this figure to
$100 billion. Currently, Russia is India’s fourth-largest trad-

ing partner and third-largest supplier of goods. Traditional-
ly, a large share of trade turnover has been accounted for by
Russian oil, fertilizers, and other products. Active efforts are
currently underway to diversify economic ties.

Griva emphasized the important role that small and medi-
um-sized businesses play in this process. The Trade Mission of
the Russian Federation in Indiais ready to assist Indian entre-
preneurs in entering the Russian market, as well as in finding
partnersto carry out projectsin India, attract technology and
investments, he stressed.

MISHUSTIN: CREATIVE INDUSTRIES PLAY EVER GROWING ROLE IN RUSSIA'S ECONOMY

By the end of 2025, the creative sectors’ contribution to
the country’s GDP reached 4.2%. This figure is steadily grow-
ing. By the end of the decade, it is planned to increase to 6%.
This was stated by Russian Prime Minister Mikhail Mishustin.

To achieve this goal, Russia is developing a legal frame-
work and a comprehensive infrastructure to support cre-
ative industries. Russia is ready to share its experience in
this area with other countries, Mishustin stressed.

According to the state statistics service Rosstat, by the
end of 2025, software development played the largest role
in generating gross added value in the creative economy at
39.29%, advertising and PR at 15.08%, and performing arts
at 11.31%. In addition, significant contributions were made
by architecture and urban studies (6.97%), gastronomy
(6.22%), recreation and entertainment (4.72%), media and
mass media (4.4%), cinema and TV series (3.56%), and others
made significant contributions to the economy.
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ATOM DIPLOMACY

Rosatom state technological corporation is the most suc-
cessful one at promoting the Russian agenda in the interna-
tional arena. According to the head of the corporation, Alexey
Likhacheyv, the share of the company he manages in the global
market for the construction of nuclear power plants, as well as
nuclear science centers, has exceeded 90%. Russian specialists
are constructing 39 new power units in 11 countries. This is not
counting experimental stations and scientific laboratories.
Under unprecedented sanction pressure on Russian com-
panies, the state corporation is not just surviving it is becom-
ing the most effective tool of Russian diplomacy abroad. While
classical diplomacy increasingly runs into walls of mutual
sanctions and diplomatic demarches, Rosatom continues to
build nuclear power plants, train foreign specialists, and devel-
op nuclear medicine in dozens of countries around the world.

Rosatom'’s Soft Power

Russian state corporations today act both as an element
of“soft power"—through training specialists, developing spe-
cific medical fields, and fostering scientific cooperation—and
are fully prepared to exert "hard pressure” based on techno-
logical superiority. “We are still in first place in the world for
uranium enrichment. And no matter how much some of
our Western partners want to do something about it, they
haven't been very successful so far,” Kirill Komarov, the first
deputy director general of the state corporation, stated last
September. Thus, despite their own self-imposed bans, the
US isforced to continue buying Russian enriched uranium for
its own nuclear power plants: 25% of nuclear power plants in
the US run on Russian enriched uranium.

Why, then, did Western sanctions, which created signif-
icant problems for many sectors of the Russian economy,
prove powerless against the state nuclear corporation?

Traditionally, “soft power” is associated with culture, educa-
tion, and humanitarian projects. Rosatom has redefined this
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concept, turning high technologies into a tool for long-term co-
operation. One of the key channels of influence is the training of
national personnel for foreign partners. Today, more than 2,400
foreign students from 65 countries study at Rosatom’s universi-
ties. The construction of nuclear power plants in Egypt, Turkey,
Bangladesh, Hungary, India, China, and Central Asian countries
is accompanied by large-scale training programs for local en-
gineers in Russian universities. Furthermore, every built plant
requires Russian fuel, Russian maintenance, and monitoring by
Russian specialists throughout its entire lifecycle (up to 6o years
and more). By promoting its nuclear projects and training for-
eign students to work with Russian reactors and technologies,
Rosatom creates an entire industry in the host country, making
this cooperation practically irreversible.

Special Case

However, today this statement may be called into question
by the events surrounding the Hungarian Paks-2 NPP, as the
new Prime Minister of Hungary, Peter Magyar, questioned the
adequacy of spending on the construction of two new Russian
VVER-1200 reactors. Rosatom immediately expressed its read-
iness to take partin consultations and answer all questions re-
garding both pricing and the timeline for the implementation
of this facility. We are waiting for the audit results.
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Hungary is a consistently energy-dependent country
when it comes to electricity, facing a deficit of 15-20%. The
construction of the Paks-2 Nuclear Power Plant will allow
it to confidently expand energy-intensive manufacturing
industries or start exporting electricity. The option of aban-
doning the project with Rosatom and building units at the
same site using different technologies is highly unlikely. It
took a total of more than 8 years to license the VVER-1200
units. Starting all over again would only worsen the risk of
an even more serious dependence on electricity imports from
neighboring countries. Therefore, based on objective reality,
we can be confident that the Russian state atomic energy
corporation will defend its right to continue construction,
although it is still too early to dismiss subjective factors. Eu-
ropean politicians are showing exemplary stubbornness in
destroying the economic foundation of their own countries,
guided by motives of personal hostility toward Russia. How-
ever, Peter Magyar is still a pro-Hungarian leader, rather than
a pro-European or anti-Russian one.

Building nuclear power plants is a logical solution to the
energy deficit for many countries. Moreover, achieving the
goals of the Paris Agreement and “net-zero emissions” by
2050 is practically impossible without a significant contri-
bution from nuclear energy, a fact recognized by the Interna-
tional Energy Agency (IEA). Even the European Union, which
previously actively closed nuclear power plants, ultimately
recognized this sector as“green”. However, while Europe is a
degrading market systematically cutting off its own access
to affordable energy needed for large-scale industrial manu-
facturing, the countries of Asia and Africa are rapidly devel-
oping markets with constantly growing energy demands.
And they see Rosatom as a reliable partner. The Russia—ASE-
AN summit held in June further highlighted the mutual inter-
est in energy cooperation. For instance, the Russian corpo-
ration is set to build the Ninh Thuan 1 nuclear power plant in
Vietnam, which will consist of two units with a total capacity
of 2,400 MW. The intergovernmental agreement on this proj-
ect was signed between Moscow and Hanoi in March 2026.
Meanwhile, Indonesia is counting on a whole fleet of Russian
smallfloating reactors, and Laos and Myanmar are also ready
to build small Russian-designed reactors on their soil.

Russia is developing three types of small reactors for vari-
ous purposes and tasks. Moreover, unlike other countries, we
already have reference units and a substantial order backlog.

Small Solutions of Cosmic Scale

Nuclear power plants on our planet have no alternative.
Today, it is not just people and industry competing for ener-
gy resources, but also artificial intelligence, data centers, and
mining farms. Already, they consume as much energy as the
entire country of France, and their needs will only continue to
grow. This is exactly why American tech giants are concerned
with building their own small nuclear power plants, even
though, unlike Russia, they still do not have ready-made solu-
tions. Perhaps this is precisely why some corporations, such as
Google and SpaceX, are seriously considering the possibility of
building data centers in orbit, where solar energy, rather than
nuclear power, can be utilized to the fullest extent.
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Countries friendly to Russia do not need to go into space
for energy. Our companies are always ready to offer proven
solutions and well-established projects. Uzbekistan, deciding
to build nuclear power plants on its territory, invited Russia to
cooperate. They chose a combined NPP (Nuclear Power Plant)
format. This format places both VVER-1000 reactors and small
modular reactors (RITM-200N) on the same site. This setup al-
lows for more flexible maneuvering of power output depending
on demand. Russian small reactors can operate at 30 percent
of their design capacity. This ability places them in the category
of "highly maneuverable generators”. The RITM-200N also has
another special feature. As an upgraded version of icebreaker
reactors, it can operate normally at a lateral tilt of up to 45 de-
grees and a longitudinal tilt of up to 30 degrees. This capability
is extremely important for seismically active zones.

The share of Rosatom in the global market for the construction of nuclear power plants, as well
as nuclear science centers, has exceeded 90%. (Source: Alexey Likhachev, head of Rosatom)

Not Only Nuclear Power

Aless noticeable but equally important aspect of Rosatom'’s
work abroad is the development of nuclear medicine. The cor-
poration is a world leader in producing medical radioisotopes,
supplying them to 5o countries. At the same time, the corpo-
ration builds research centers for its partner nations. One of
the most significant and well-known projects is the Center for
Nuclear Research and Technology in Bolivia. It includes a reac-
tor complex to make radioisotopes and perform neutron acti-
vation analysis; a preclinical cyclotron-radiopharmacological
complex to produce radiopharmaceuticals, which are used to
diagnose and treat cancer; a multipurpose irradiation center
to process agricultural products and sanitize medical devices;
aradiobiology and radioecology laboratory.

International cooperation is not limited to nuclear (ener-
gy, scientific, and medical) fields. In Belarus, the Russian cor-
poration has not only built a nuclear power plant but is also
promoting the development of other technologies, includ-
ing 3D printing. The Center for Additive Technologies (a joint
venture between Rosatom’s fuel division and H-Holding in
Minsk) and the Belarusian State Agrarian Technical Universi-
ty have signed a cooperation agreement to train 3D printing
specialists for the Belarusian agricultural sector.

Rosatom is implementing projects in more than 60 coun-
tries. Behind each of these projects are thousands of engineers
who have completed internships and entire generations of lo-
cal nuclear specialists who have grown up on Russian techno-
logical standards. In essence, this is the formation of a techno-
logical elite oriented toward Russia. The state corporation is
doing what is beyond the reach of even the most experienced
diplomats: itis creating a real, material dependence of partner
countries on Russian technologies.
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NEW WORLD ORDER LAB

BRICS AND BRICS+ ARE WORKING ON SHAPING
A FAIRER, POLYCENTRIC WORLD ORDER
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tion was conceived as an informal economic club to coordinate the actions of
countries with the fastest-growing emerging economies. Russia, China, India,
and Brazil, and later South Africa, set out to make the world a more equitable
place and to offer an alternative to the West's dictates within the system of

liberal globalism it created.

Union of Global Majority

Reforming the international financial architecture, innova-
tion and technology—including leveraging the opportunities
of the Fourth Industrial Revolution—as well as sustainable de-
velopment, bridging social and economic inequality, and sta-
bilizing trade and economic cooperation have emerged as top
priorities for discussion and mechanism development.

These topics proved so pressing for most of the world that
the five-nation organization began to expand.

The climate of uncertainty that emerged by 2017, caused
by Western sanctions led by the United States, contributed to
the success of Chinese Foreign Minister Wang Yi's initiative.
He put forward the idea of creating the BRICS+ framework.
“We will expand the BRICS circle of friends and turnitinto the
most influential platform for South-South cooperation in the
world,” he said at the time.

Beijing, which held the BRICS presidency at the time, with
the consent of other member organizations, invited repre-
sentatives of emerging markets from around the world, in
particular Mexico, Tajikistan, Thailand, Guinea, and Egypt.

For the following year, the South African government had
invited countries that chaired key regional and global organi-
zations: Turkey, as the Chair of the Organization of Islamic Co-
operation (OIC); Jamaica, for the Caribbean Community (CAR-
ICOM); and Argentina, the chair of the G2o platform at the time.

Besides the expansion of the core BRICS, which now in-
cludes Brazil, Russia, India, China, South Africa, Egypt, Iran,
the UAE, Ethiopia, Indonesia, and Saudi Arabia, ten other
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countries—Belarus, Kazakhstan, Uzbekistan, Cuba, Bolivia,
Malaysia, Uganda, Nigeria, Thailand, and Vietnam—are plan-
ning to join the association.

Today, BRICS has transformed into a powerful geopo-
litical bloc seeking to reshape the global financial system
and promote multipolarity. The combined nominal GDP of
BRICS nations stands at approximately $32 trillion, account-
ing for over 40% of the global product in terms of purchas-
ing power parity.

Industrial output has exceeded 50% of the global total.

Thus, the level that was projected to be reached by 2030
has already become a reality.

The economies of the BRICS countries are also showing
steady annual growth, expanding at a rate over one and a
half times faster than the global average.

No Dictate

The results are impressive considering that BRICS and
BRICS+ are not vertically structured, formally organized
structures like, for example, the European Union or the Unit-
ed States-Mexico-Canada Agreement (USMCA), or any other
block for that matter.

The fundamental difference between BRICS and other
blocs is that all international institutions are a means of or-
ganized domination by a narrow group of countries or even
a single power, whereas BRICS represents an institution of
a new type. It cannot have a single leader, and its internal
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The combined nominal GDP of BRICS nations stands at approximately $32 trillion, accounting for over 40% of the global product in terms of purchasing power parity. (Source: TASS)

structure and direction are not the result of an overpowering
agreement among the most powerful participants.

“In essence, this group is not a formalized international orga-
nization with any delegated supranational powers,’ said Georgy
Toloraya, Deputy Chairman of the Board of the National Com-
mittee for BRICS Research. — Rather, it can be called an interest
club. However, the Global South now, more than ever, needs a
structure or organization through which it can, if one may put it
S0, negotiate the terms of a multipolarworld, establish the rules
of the game, and take collective action. The Group of Twenty
(G20) is not suitable for this role, as almost half of its seats are
occupied by the collective West, which refuses to recognize new
realities and the interests of others. Therefore, BRICS is the only
and unquestionable candidate to serve as a transitional struc-
ture toward a multipolar world. This is especially true now that,
following its expansion, it includes key countries in Asia, Africa,
the Middle East, and South America”.

For the benefit of everyone’s
development

Naturally, cooperation within BRICS and BRICS+ is more
difficult to organize than in a vertically structured organi-
zation, where decisions are made by a body with delegated
powers or dictated by a leading power.

Furthermore, BRICS+ states have divergent perspectives
and characteristics in terms of trade and investment, and
they are at different levels of socio-economic development.

However, a powerful unifying factor is the commitment
of states to ensure the development interests of the member
countries in the broadest sense. BRICS+ is designed to create
such external conditions that will allow states to fully realize
their own potential.
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Building a more just, multipolar world order is one such
condition, but progress toward this goal, in accordance with
BRICS principles, cannot contradict the current interests of
each participating country. Therefore, the overriding princi-
ple operating within BRICS is voluntarism. No oneforces any-
one to take any agreed-upon steps.

“A new model of economic cooperation is being created,
which is inclusive and, consequently, more sustainable. It is
also an attempt to develop a new paradigm of South-South
economic cooperation that could effectively support the
modernization efforts of developing economies,” stated Igor
Makarov, Head of the World Economy Department and Di-
rector of the Institute for Environmental Economics and Cli-
mate Change at the HSE University.

The integration opens new paths to global economic de-
velopment and higher economic growth. By strengthening
ties between BRICS partners and the rest of the developing
world, more channels are emerging through which growth
impulses from the largest economies reach the majority of
developing nations.

FTA as way to build free trade zones

The search for new channels of interaction is underway in
all directions. Among them are already proven methods be-
ing joined by more and more countries: the use of national
currencies in mutual settlements, and the expanding mem-
bership of the BRICS New Development Ban.

Thereis a growing number of free trade agreements (FTAS)
between individual BRICS+ members.

Today, the BRICS countries are not yet ready for the idea
of creating a unified free trade zone. However, some of them
are willing to conclude bilateral agreements. For example,
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Russia, as part of the Eurasian Economic Union, is already
participating in free trade agreements with three BRICS
countries: the UAE, Indonesia, and Iran.

Thus, the UAE has reduced its average import tariff rate
from 5% to 0.6%. A duty-free regime is being introduced for
Russian agricultural products, the metallurgical industry,
and the chemical industry.

And Indonesia, in accordance with the FTA, will zero out
duties on 90% of Russian export goods.

With these agreements, Russia is strengthening its eco-
nomic positions in the respective regions — in the Middle
East, Southeast Asia, and East Asia.

“This is of particular importance in the context of the
fragmentation of the global economy,” says Andrey Slepney,
Member of the Board in charge of Trade of the Eurasian Eco-
nomic Commission (EEC, the executive body of the EAEU). —
The agreement with Iran is of particular importance for the
EAEU as awhole and for Russia as its member. This country is
not a WTO member; therefore, the concluded FTA is the only
document regulating trade and, broadly, economic relations
between the partners”.

In addition to the three executed agreements, negotiations
are underway with Egypt and India. An FTA with Egypt, for ex-
ample, will help increase Russian exports of agricultural prod-
ucts, as well as other goods such as railway cars, automobiles,
and products of the energy and pharmaceutical industries.

And since Egypt is one of the key participants in the African
Continental Free Trade Area, it can serve as an additional link
between Russia and African states. Furthermore, access to
the Suez Canal will provide an additional boost to the devel-
opment of transport and logistics infrastructure in this region.

Thus, the policy of concluding bilateral free trade agree-
ments with BRICS countries effectively transforms the associ-
ation into a platform for forming a free and secure trade zone.

“This policy will have a positive impact on bilateral trade
between the countries, which is especially important given
the high turbulence of international trade during periods
of economic and geopolitical crises,” notes Natalia Stapran,
Director of the Third Rome Center for Cross-Sectoral Exper-
tise. - As practice shows, free trade agreements serve as a
kind of "shock absorber” during periods of global economic
slowdown. Even if trade volumes between partners decline,

e
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this process occurs significantly slower than the contraction
of global trade as a whole. Furthermore, through the practi-
cal implementation of achieved bilateral trade liberalization
agreements, the BRICS countries will gradually shape shared
approaches toward FTAs and international trade in general.
If this practice is implemented by all BRICS members, the
resulting "spaghetti bow!l” — numerous bilateral free trade
agreements — will lead to the development of common trade
norms and rules within the bloc in the form of general prin-
ciples for regional trade development, and, in the long term,
towards a common free trade area”.

“In essence, BRICS+ is becoming a laboratory for building
the future development trajectories of the association, - says
Georgy Toloraya. — Integration within BRICS helps protect
against Western-controlled institutions of global governance
and creates a polycentric system without colonies and hege-
mons. In its place, it fosters new international institutions
that take into account the interests of the global majority”.

“We are currently at the stage of shaping a new, just, mul-
tipolar, and genuine globalization, where the distribution of
both costs and opportunities will be as equitable and even
as possible, taking into account the real economic standing
of new leading countries,” believes Natalia Stapran.“The new
globalization—and we cannot do without combined efforts
and specialization—will take into account the interests of
the global majority”.

P

! Russia, as part of the Eurasian Economic Union, is already participating in free trade agreements with three BRICS countries: the UAE, Indonesia, and Iran. (Source: BRICS Expert Council - Russia)
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NEW FULCR
FOR RUSSIAN
EXPORTS

.'by a relatlvely stralghtforwar
set of factors access to raw

sales markets. It was around

these elements that investment
strategies were built, risks were__
assessed, and key management de——

cisions were made. Today, however, |t 3

becoming obvious that this-
set of factors is nolonger enough

Recent years have shown that having a high-quality product
and steady demand no longer guarantees success in foreign
markets. Producing goods is often easier than ensuring their sta-
ble movement across borders, financial systems, transport cor-
ridors, and regulatory hurdles. Consequently, the main question
for exporters is gradually shifting. While managers used to ask,
“Where should we produce and to whom should we sell?”, today
the question is increasingly, “How quickly can we restructure our
supply chain when external conditions change?"”

This is a fundamental shift. For several decades, the global
economy has evolved under the banner of efficiency. Compa-
nies aimed to reduce costs, minimize inventories, specialize
production, and build highly optimized global supply chains.
It was widely believed that efficiency automatically quaran-
tees competitiveness.

Yet, experience has proven otherwise. As the system’s ef-
ficiency increased, so did its vulnerability to external disrup-
tions. The pandemic, sanction restrictions, trade disputes,
crises in international shipping, and the increasing politici-
zation of the world economy have demonstrated that overly
optimized supply chains frequently turn out to be insuffi-
ciently resilient.

Today, the global economy is entering an era where the
main criterion is no longer maximum efficiency, but the ability
to maintain operational capacity under conditions of uncer-
tainty. According to estimates by the International Monetary
Fund, there has been a steady trend toward the regionalization
of production and logistics links since 2022. Companies are
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increasingly sacrificing a portion of economic efficiency to in-
crease business resilience and reduce strategic risks.

The scale of the changes taking place is well illustrated by
the structure of world trade. According to UNCTAD, maritime
transport still accounts for about 80% of global trade by vol-
ume. More than 12 billion tons of cargo are carried by sea every
year. At the same time, a significant portion of global flows de-
pends on a limited number of transport chokepoints. The Strait
of Hormuz accounts for about 20% of global oil consumption
and approximately one-fifth of the global LNG trade. The Strait
of Malacca handles about a quarter of global trade. The Suez
Canal accounts for around 12% of global trade and over 20% of
container shipping.

For businesses, these figures are not important on their own.
Instead, they reveal how heavily the global economy relies on
a limited number of critical routes. Any disruptions immediate-
ly impact delivery times, shipping costs, insurance rates, and
financial risks. In this environment, the competitive edge goes
not to the business with the cheapest logistics, but to the one
that can adapt to changing situations faster than anyone else.

That is precisely why today it is no longer individual enter-
prises or even individual supply chains that compete. It is adap-
tation models that compete. The winner is the company capa-
ble of re-routing paths faster, changing its financial settlement
schemes, onboarding new suppliers, or finding alternative cus-
tomer service channels.

In fact, the object of management is no longer an individual
cargo or a separate contract, but the entire value creation sys-
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tem. It includes raw material suppliers, production sites, trans-
port operators, banks, insurance companies, digital platforms,
service structures, and end consumers. At the same time, the
sustainability of the system is determined not by the strength
of each individual element, but by the ability to quickly replace
any of them when restrictions arise.

For Russian exporters, this issue is of particular importance.
The main phase of foreign trade reorientation has already taken
place. According to data from Russian government authorities,
the share of friendly countries in Russia’s foreign trade turnover
exceeds three-quarters of the total trade volume. However, the
change in supply geography by itself does not create a long-
term competitive advantage.

The next stage is much more complex. It involves building
resilient international frameworks of cooperation that include
transport, financial, digital, and service infrastructure. Moreover,
the financial component is increasingly becoming the key el-
ement of stability. In practice today, an export contract can be
successfully fulfilled in terms of production and logistics, yet
face bottlenecks at the settlement stage. Therefore, financial in-
frastructure is gradually becoming just as essential an element
of the supply chain as a port, a railway, or a warehouse terminal.

Datais becoming an equally important factor. However, its value
is often misinterpreted. Data by itself does not create a competitive
advantage. Instead, it allows for faster decision-making. According
to World Bank estimates, the average duration of an international
supply chain is over 40 days, with a significant portion of this time
linked not to the physical movement of goods, but to information
processing and stakeholder coordination. Under these conditions,
the winner is the one who receives risk information before others
and reacts faster to reconfigure the supply chain.

However, even the most advanced digital platforms cannot
replace human expertise. As international trade becomes more
complex, professionals who simultaneously understand logis-
tics, finance, foreign trade regulations, and the nuances of spe-
cific markets are growing in importance. In many cases, these
very specialists become the key factor in business resilience
because they are capable of making non-standard decisions in
a fast-changing environment.

In essence, a shift in the management paradigm is taking
place today. While businesses previously aimed to build the
most efficient supply chain possible, they now strive to create a
system capable of quickly adapting to changes. The main com-
petitive advantage is no longer control as such, but the speed
of reconfiguration.

That is precisely why the strategic goal of Russian exports
for the next decade is not only to increase supply volumes or
open up new markets. It is about creating flexible and resilient
value chains capable of operating under the conditions of the
continuous transformation of the global economy.

By the middle of the century, global market leaders will
likely not be the companies with the largest production ca-
pacities or the lowest manufacturing costs. The winners will
be those who learn to reshape their international networks
faster than others, maintaining access to customers, financial
flows, and logistics infrastructure. In the new economic real-
ity, competitiveness is no longer defined just by the ability to
manufacture a product, but by the ability to ensure business
continuity amid uncertainty. This is exactly where the new piv-
ot point for the modern exporter lies.

Leonid Shurilinov,
Infranews Agency Expert

Maritime transport still accounts for about 80% of global trade by volume. (Source: UNCTAD)
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Forgotten brands come to life here,
and behind each box or bottle lies
a full-fledged human destiny, full'of
risk, passion and.love for Russia”

Museum of Brands, Histo-

ry and Packaging Design in
Sergiev Posad is a formidable
gallery that features packag-
ing of famous confectionery,
perfume, food and other prod-
ucts dating back to the XIX and
XX centuries, vivid examples
of marketing and advertising
technique, as well as items of
unique artistic design.

In the second half of the 19905, the idea of creating a Pack-
aging Museum was born in the editorial office of the maga-
zine "Container and Packaging”. Even then, the first exhibits
appeared in the archive of the magazine — unique samples of
packages of the XIX — early XX centuries, as well as their an-
alogues produced in the USSR throughout its existence. Igor
Smirenny, Editor-in-chief of the magazine “Container and
Packaging”, became the founder of the museum. From 1999

to 2011, the exhibition operated in the center of Moscow, in
one of the rooms of the Polytechnic Museum until its closure
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MUSEUM OF BRANDS,
AND PACKAGING DESIGN:
FROM MOSCOW TO SERGIEV POSAD

HISTORY

for reconstruction. After 11 years, in 2022, the renovated mu-
seum resumed its work in the city of Sergiev Posad.

Over the years, the Museum'’s exhibits have been show-
cased at various international packaging industry exhibitions
in Moscow, Milan (Italy), Poznan (Poland), Dusseldorf (Germa-
ny), and several other venues. The magazine's staff, together
with their partners, prepared and published several mono-
graphs dedicated to the history of this specific business, in-
cluding“Two Centuries of Russian Labels”,“Beer of the Russian
Empire”, “The Other Life of Packaging”, “Moscow on Packages
and Labels”, and the terminological dictionaries “Packager’s
Lexicon” and“Dictionary of Packaging Designer Terms".

The Museum of Brands, History, and Packaging Design is
unique since preserves living evidence of how Russian and for-
eign entrepreneurs not only filled the market with products,
butalsoturnedtheirbusinessintoatrueartform.The museum
features a theatre poster that still carries the scent of perfume,
candy compositions that were sold using boxes that could be
hung on the wall after their contents were consumed, and ex-
quisite bottles that are true works of art that reflect the soul
and character of their creators. Special attention in the col-
lection is given to bottles for alcoholic and soft drinks, which
before the revolution were made in non-standard shapes. For
example, they were made in the shape of bears, balalaika play-
ers, attractive girls, and even the Eiffel Tower!

The XIX century was an era of dizzying changes, a time
when brave adventurers, magicians of their craft, and talent-
ed businessmen came to Russia to create brands that would
outlive them. In early 2026, the museum collaborated with
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the staff of the magazine“Container and Packaging” to orga-
nize a retrospective exhibition titled"A Heart Given to Russia:
Foreign Entrepreneurs of the XIX Century.’

The XIX-century Russia was a land of contrasts, where the
crunch of a French baguette was intertwined with the roar of
Donbas mines, and the scents of foreign perfumes were more
intoxicating than Russian vodka. At that time, Russia was a
canvas on which foreigners painted their destinies with bright
colors. The scents of perfumers Rallet, Brocard, Bodlot, Lemer-
cier, Siou, and others — French by birth but Russian in spirit —
hovered over Moscow like memories of the Parisian spring.

Those were those gallant heart-beaters who brought the
art of perfumery to Russia. The famous houses of Brocard and
Co. andRalletand Co. (known as Krasny Oktyabr and Svoboda
during the Soviet era), founded by French-
men, became the Russian trendsetters in
the world of perfumes and soaps. Their
names sounded like a spell, opening
doors to a world where every note was a
declaration of love, a promise of passion,
and a whisper of mystery.

At the same time, the sweets of Rus-
sian pastry chefs from Germany, such as
Eynem, Ding, Renome, Flei, Tide, and
Bejo, were like forbidden fruit to the
public. The XIX century in Russia was a
time of change, contrasts, and extraor-
dinary lives. Many foreigners genuinely
fell in love with Russia, its vast land-
scapes, and its mysterious soul, even if
their love was not always reciprocated.
Sometimes, behind the glitter of gold
coins and the scent of foreign perfumes,
there was a bitter truth about a foreign
land where they remained strangers
until the very end.

The Museum of Brands, History, and
Packaging Design hosts similar exhibitions every few months,
revealing new and sometimes unexpected pages of the past
to visitors. Here, stories that might otherwise be forgotten

KOJLTEKUMS LITOROPOE Ui
OTEVTIOPHBAHWS BUHILIX BY TRUICOK

1T

TR
IT’T eyl
.rxﬂ 117

are carefully preserved, including those of family dynasties,
daring experimenters, and individuals who have transformed
their craft into a form of art. Each new exhibition is a small
discovery, offering a glimpse into a world
where a simple box or label represents
an entire era filled with passion, risk, and
love for their craft. The museum will be of
interest to schoolchildren, students and
adults who care about the history of our
country.

Behind each exhibit of the Museum
of Brands, History and Packaging De-
sign is a person. And behind the whole
museum is Igor Smirenny, the founder
of the collection and editor-in-chief of
the magazine “Container and Packag-
ing”, who revealed in an interview how
it was possible to implement this gran-
diose by all standards idea. Here are the
excerpts from my conversation with
this dedicated enthusiast.

“In 1997, we came to the Polytechnic
Museum and met with the directorate
at the time. We told them that we had
a collection and that we published the

magazine “Container and Packaging”, which

focused on the history of this particular craft. The adminis-
tration listened to us with interest and suggested that we
organize an exhibition. The first exhibition was titled “Pack-

27 BM MOSCOW FORESIGHT

JULY 2026



BM ENTERTAIMENT I

aging from Old Moscow." We showcased
packaging that had been made before the
revolution and explained how old Russian
factories changed their names. For exam-
ple, the Eynem factory changed its name
to Krasny Oktyabr (Red October) during
the Soviet era, and many people learned
about it for the first time. In this way, we
have restored the connection between
the past and the present.

— Then there was the exhibition "My
Favourite Label” We invited artists who
worked at the Soyuzprodoformlenie
plant during the Soviet era. This organi-
zation, which united packaging artists
for food products, existed until 1993, when it collapsed, and
the artists dispersed (or went“on their own”). The exhibition
itself was unique, as we presented packaging artists that no
one in the Soviet Union had ever heard of. It turns out that
they made packaging for all the republics in a centralized
manner: they traveled to Moldova, Georgia, or another re-
gion, studied the local culture, and created labels (food and
beverage labels).

— We worked at the Polytechnic Museum for a little over
10 years. The collection grew — people brought boxes, bottles
that were kept at home, saying: “Take it for your museum.”’

Then the Polytechnic Museum was closed
forreconstruction. The exhibits lay in box-
es in the editorial office for several years.
My heart was bleeding.”

Fortunately, the collection eventual-
ly found a new home. There were many
offers regarding a new destination, but
fate brought Igor Smirenny together
with Olesya and Semyon Zhiltsov, the
creators of successful museum projects
in the city of Sergiev Posad. They found
common ground, and the new partners
invested in renovating a building in the
city’s tourist area.

In Sergiev Posad, the museum has
changed not only its address, but also its
name. The "Museum of Containers and Packaging” has offi-
cially become the "Museum of Brands, History, and Packag-
ing Design. The inclusion of the word “brand” in the name is
not accidental, as it refers to the merchant dynasties that
used their names on labels to guarantee the quality of their
products. These foreign and Russian entrepreneurs trans-
formed simple packaging into a work of art and a symbol of
trustin the XIX century.

Today, their stories, carefully preserved within the muse-
um, continue to live on and inspire new enthusiasts.

Ksenia Kalinevich
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